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ABSTRACT

The phrase North East is often used as an umbrella term to denote the eight states located in the north-eastern part of
India. However, the distinct linguistic heritage, diverse ethnicity and culture of the eight states which together make up the
North East defies any sort of generalization. To speak of the North East as singular entity would therefore be a misleading
proposition. The present paper attempts at examining some of the pertinent tribal entrepreneurial opportunities in the
context of the state of Sikkim.
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INTRODUCTION
PREMISE

To speak of North East as a monolithic realm is @hthe most common mistakes that mainland Indiaake. So much
so considering the rich and diverse ethnicity, weltand ways of life of the eight states which magehe ‘North East’,
many people have aversion to use the term altogelihe seven sister states are so rich in natesmurces and cultural
heritage that one may justly be tempted to comfyem with the seven colours of a rainbow. Sikking younger brother,
alone houses numerous tribal communities eacherh thossessing peculiar traits. No doubt the natiteen states lag
behind other bigger states of the mainland in asdasommerce, industries, human resources, acdéysdnd so on.
Connected by a slender chicken’s neck, even the¢heeforecast of national news channels do notscbeyond Kolkata.
However, the region is moving ahead in its own dyegaace. The blooming tourism sector facilitatedthg rich natural
resources is aiding to place the north east omlaglspace. A lot is being done, yet a lot morelwaone. Despite being
a small state with a population around a millioikkin is definitely making a mark in areas suchtasrism, organic
farming (the first fully organic state of India)edth, education, handicrafts, pharmaceuticalaatoe a few. However, the
state has its own set of challenges, the problemmemployment being one of the most pertinent ofke.reason behind
such scenario is overreliance on government aprih@ary job provider and the inability on the paftthe government to
create jobs to accommodate the ever-increasingagelligroup of youth. A fortunate few get into gaweent sector,
while a substantial number take up jobs in privsagetor like pharmaceutical, hydro power plants/gigly run educational
and health institutions etc. Still, the problemwfemployment looms large and the demand theretdasoud to be

ignored. There are a handful of young educated smivitdb choose to do something different from thelh&hese are the

www.iaset.us editor @ aset.us



10 Rajiv Jairu & Bikash Sharma

adamant entrepreneurs who are hell bent on egdiatgishemselves on their own. Not only do they lggh their own

identity, but they also work towards bridging thepgf unemployment by providing job avenues. Cardig) the fact that
Sikkim is a cornucopia of natural resources, digeaad rich ethnic and cultural heritage and blogniourism sector,
entrepreneurial prospects have a promising anifeféuture ahead. The present paper is a modesnpttto explore some

of the entrepreneurial possibilities in the contx®ikkim.
ENTREPRENEURIAL OPPORTUNITIES IN SIKKIM: NOW AND AH EAD

As outlined in the introductory note, Sikkim is ooethe tiniest states of the Indian region. Whk population of around
ten lakhs it contributes about 0.05% of the totapydation of the country and 0.22%of the total af€ansus 2011).
Notwithstanding the meagre size of the populattbe, state is home to numerous tribal and ethnicnconities. H. H.
Risley in The Gazetteer of Sikkim talks about thieeé main ethnic tribes of Sikkim viz., Rong or thepchas, Khamba or
the Bhutias and the Limboos. Besides theses thilzest there are several other ethno-cultural conities within the
Nepalese community. Socio-culturally Sikkim is arj@aichal society wherein the male head of the Faisi the decision
maker and bread winner. However, unlike the charatic patriarchal setup, the state is moderdtbgral in matters of
women’s involvement in decision making and emplogtn&ender inclusiveness forms a living fabric lnd tSikkimese

way of life.

The state is definitely progressing in leaps anghids in tourism, health care, pharmaceuticals, aéhrcetc., yet
it is perennially vexed with the problem of unempit@nt. In such a scenario, the role of entreprenbacomes a thing of
paramount importance. However, the educated yoathSikkim seem to shy away from the risk associatgth
entrepreneurship. Not that they are not interesiduusiness, but the dearth of technical know-heaoaiated with the

business enterprise holds them back from ventunitagit.

Although, Sikkim is endowed with ample natural r@s@s and vibrant tribal and ethnic heritage,ilk Isas not
been explored to its optimum. The opulence of stetources in the region provides a befitting ami®efor this
enthusiastic bunch of entrepreneurs who share pepsity for business. Tourism is one of the mopidig growing
sectors globally and Sikkim being one of the fauteutourist destinations, there are multifariousibass opportunities
associated with it. As testified by the Tourism &idil Aviation Department, Government of Sikkinroand 1.5 million
tourists visited Sikkim during 2017. This numberlvgertainly shoot up in the next few years, theratreating the
opportunities of excess demand of the businessegiased with it such as hoteling, home stays, italgy, tour assistant,
event management, travel agencies, marketingreeddition to this, the glorious tribal identitycsuas rich oral tradition,
resonant folk music, unique habitats, tribal haradts, history etc., of the Sikkimese people ceso dle converted into
business opportunities. Aspiring entrepreneurs fodgw suit of states like Rajasthan, Gujarat, Karatc., as to how

native culture can be made into a source of lugdiusiness.

Not only Sikkim is known for its scenic beautyaiso has a rich history of art and craft. Eachatritommunity
has its own unique traditional arts and craft. 8ildse craft is not an inanimate thing, rather iaiving entity where
history and culture breathe life into it. Handlodkteaving, Wood Carving, Carpet Weaving, Thanka RantWwooden
Mask, Soft Toys, bamboo-based furniture and artefatc., are in constant demand. Not only do thessess aesthetic

value, they also have historical significance &ytlet a peep into the Sikkimese culture and hystor
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The North-Eastern states together grow about 68%di&’'s Bamboo. In the Union Budget 2018-19, bambo
was labelled as “Green Gold” considering its matifus uses from cradle to grave. The allocatioa afammott1290
crore for the National Bamboo Mission clearly iraties its future prospect. Bamboos make a pervgsiesence
throughout Sikkim. In fact, it has been an inseplergoart of tribal identity in the remote parts.pclas, the aboriginal
tribe of Sikkim for instance, specializes in bamiiased handicrafts and paraphernalia. Be it thalrbgt “Somok
Thyaktuk” or a hunting hat “Serabu Thyaktuk” or evenusical instruments like ‘Tungbub’(Guitar) andufong
Pulit'(Flute), all are made out of bamboo. A ramjédbamboo-based handicraft and memorabilia canigeogmployment

opportunities for skilled and unskilled people, esglly to the unemployed youth.

The state has earned laurels all over the worldbieing the first fully organic state in the countifhe
government decision to put a ban on the imporetdct chemical fed fruits and vegetables has haakiive repercussion
for the local entrepreneurs. As per Sikkim statesimin the government hopes to make the state ctehpkelf-reliant in
agricultural production by the year 2030. This mglded a futuristic move made by the government. évaw the
government alone cannot succeed in realizing thggetdream. Hence, the private sector and entrepre&meust play the
part of stakeholders in this grand design. As adfuce is the main stay of Sikkim, the rural trim@mmunities have to
play the role of an anchor by incorporating thelitanal modes of agricultural production with ainmodern one without
diluting the essence of organic farming. This worgddult in an increase in production which will fn@hitigate the ever-
widening gap between demand and supply. The sutipduweof, if any, may be considered for exportkBikis famous for
production of Black Cardamom, Ginger, Turmeric, Buheat, Sikkim Mandarin Orange, Baby Corn, Broom &the
persistent rise in the demand for these produatessitates large scale commercial enterprise. keFegntrepreneurs can
play an important role, provided the governmens a facilitator in matters of policy decision. Ataral corollary to
organic farming is village tourism. As majority 8ikkim resides in villages, the village way of |ifeulture, customs,
rituals and belief systems can be promoted and nmhde feasible business opportunity. With thespge of time one can
observe a gradual shift in the taste of the tasirRather than indulging themselves in a plush opsititan setting, insipid
night life, wine and dine culture, they would rathe interested in the peaceful and serene counéryfar from the hurly-
burly of city life. Village tourism thus has immenprospects and though it is gaining ground of iawill requires further

expansion and promotion.

Floristry is another commercially lucrative fieldat needs to be fully explored in the state as iBikkouses
around 5,000 species of flowering plants. Accordiagthe report by Agricultural & Processed Food duict Export
Development Authority (APEDA), GOI, 2015, in 2018-around 19,726.57 MT floriculture products woii71.38 Cr.
were exported by India. This indicate the upsweghand of flowers all around the world. Despiterith flora, Sikkim
has not been able to exploit to its fullest. Fimyighus may prove to be a promising business dppiy for young
entrepreneurs. An enterprise related to floristripée keeping/honey farming. Flowers and honey Beesaid to have a
natural reciprocal relationship. It is the wondé&nature that flowers require bees for pollinatigile the Honeybees need
flowers to make honey. If these two activities dome simultaneously, it can certainly prove to twmetarily feasible and

bankable business.

Sericulture or silk production in Sikkim was intéa by the Govt. of Sikkim in the year 1977-78. Hwer, till
date, sericulture practice in Sikkim remains coadfirto a handful of governmental farms and nursettesan be a

remunerative business opportunities in the hillestmnsidering all types of silkworm found in India. Mulberry silk, Eri
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silk, Tasas silk has ample scope for its growththie region. The dearth of technical expertise arfcastructure in
sericulture sector necessitates Public-PrivatenBeship to venture into this field. Traditional appls made of silk is

famous among the tribal communities in Sikkim esggdcamong the Bhutias.
CONCLUSIONS

Opportunities and challenges are like the two swfea coin. No doubt there are ample possibilitede tapped in the
region, yet there are certain hurdles which neebetaackled. Connectivity still is one of the majompediments in the
development of the region. Sikkim still lacks rednnectivity. The recently commissioned Greenfigigport situated at
Pakyongis almost non-existent. Proper connecthvitips stimulate economic activities as it resuitseiduction of logistic
cost of goods and services. To be globally comipetittonnectivity needs to be streamlined. This idaoost tourism

which will facilitate entrepreneurial temperament.

The north-eastern region is a progressive one. Meryeas we march forward we tend to wipe off ofeaist
forget our past. It is like walking on the sea hagainst the tide; the more we move ahead, otpriots become a bit
hazier. We may not be able to fight the tides anai still yet we can stop and turn around to labkvhere we had begun.
Tribal entrepreneurial opportunities discussedhis paper, especially those pertaining to locdlalridentity and ethnic

heritage can be a look into our roots, celebratthgre we had begun.
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